


Reach New Jersey decision-makers and their clients
89% of the members read every issue

Average number of business clients: 66
Average number of individual clients: 132

“Advertising with the New Jersey CPA Society — in print, online and through exhibit
opportunities — has allowed us to effectively reach our target audience and has, in
large part, contributed to the rapid growth of our business in New Jersey during the
past two years.”

RYAN PANNELL, ACCOUNTING PRACTICE SALES,

New Jersey CPA
More than 60% of the members are Senior-Level Executives Age Breakdown
Partner/Shareholder 28%
Controller 22%
Under 40 32%
CEO, CFO, COO 17% 40 - 49 26%
50-59 26%
60+ 15%
Types of products and services the members will recommend to their clients Annual Household Income
Payroll Processing 64%
Software | 61%
Banking 61%
Insurance | 41%
Investment Advice 38%
Computer Hardware & Peripherals | 35%
l $100,000 - $200,000  44%
Legal 34%
] ) [ Over $200,000 27%
Office Equipment 22% $75,000 - $99,999 19%

NEW JERSEY CPA. The NJSCPA membership magazine is mailed to more than 17,000 CPAs, student members, and support
professionals six times a year. New Jersey CPA updates CPAs on important developments impacting the profession, while providing tools and
resources for enhancing their business.

RELEVANT CONTENT. More than 80% of our readers rate both the content and usefulness of New Jersey CPA as “good to excellent.”

PROVEN RESPONSE. 48% of our readers take action after seeing an advertisement in New Jersey CPA, by either purchasing the

product, contacting the advertiser, visiting a website or recommending the product or service to a client.



Areas of Employment 60% of members have decision-making authority or influence for
purchasing within their organizations.

Types of products and services the members are involved in purchasing:

Sofiware [ 68%
Computer Hardware & Peripherals | | 64%
Office Equipment/Supplies | 62%
Insurance | | 53%
) ] . Telecommunications _ 38%
Public Practice 44% quro” [ | 38%
Business & Industry ~ 32% Document Storage 35%
Other 1% Legal 28%
Students 8% Conference/Meeting Facilities 28%
Govermant 3% Investment Advisory 22%
overme ) Car Leasing 18%
Education 2%
“I truly enjoy reading New Jersey
NEW JERSEY CPA magazine. The featured articles
and departmental columns are
< on the cutting edge of providing
[ - R all CPAs with information and
news that we can use in our daily
The CP NE WJE business lives. As an educator, it is
e . .
Global F an effective resource for preparing

tomorrows CPAs — with each issue
covering government, education, tax
and accounting issues. Thank you
for an excellent publication!”

Tading US.C
ResidentAlle

MARGARET VAN BRUNT, AssiSTANT DeaN,
ROHRER COLLEGE OF BUSINESS
RowaN UNIVERsITY
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“There is no more direct and comprehensive advertising route to your target audience
than a niche trade magazine. Custom publications have risen above other mediums in
terms of value and effectiveness. The statistics show that prospects trust and respond to
trade magazine advertising more than their marketing counterparts.”

THe MacAzINE HANDBOOK
By: THE MAGAZINE PUBLISHERS ASSOCIATION



TOTAL CIRCULATION: 17,000 TOTAL READERSHIP: 25,500
(based on a pass-along readership of 1.50)

FOUR COLOR ADVERTISING RATES SILHOUETTES

Ab Size 6 Issues 3 Issues 1 Issue

FuLL PaGe $2,110 $2,460 $2,695

(7.375" X 9.875")

2/3 Pace $1,670 $1,935 $2,110

Vertical: 4.875" X 9.875") (Horizontal: 7.375" X 6.375")

1/2 Pace $1,400 $1,615 $1,755

(Vertical: 3.625" X 9.875") (Horizontal: 7.375" X 4.875") Full Pace 1/2 VerTicAL

1/3 Pact $1,120 $1,275 $1,380 1/2 HorizoNTAL

(Square: 4.875" X 4.875") (Vertical: 2.375" X 9.875") (Horizontal: 7.375" X 3.125")

MiNI SQUARE $785 $875 $935

(3.5" X 3.5")

Back Cover $2,545 $3,045 N/A

(Bleed: 8.625" X 11.125") [7.375" X 9.875"

INsiDE CovER $2,345 $2,805 N/A

(Bleed: 8.625" X 11.125") (7.375" X 9.875") 2/3 VERTICAL ]/3 VERTICAL
2/3 HorizoNTAL 1/3 SQUARE

Black & White prices available upon request 1/3 HoRIZONTAL

Rates are per issue

FOR MORE INFORMATION

CONTACT ADVERTISING AT 617.896.5344 OR EMAIL CUSTOMPUBS@THEWARRENGROUP.COM

2010 NEW JERSEY CPA EDITORIAL CALENDAR

ISSUE EDITORIAL SPOTLIGHT SPACE RESERVATION DEADLINE ISSUE DATE
January/February Lessons from the Great Recession December 4 January 11
* Business Partner Reception
March/April Bankruptcy/Restructuring February 5 March 15
* Business and Tech Expo
May/June Technology March 26 May 3
* Annual Convention
July/August The Small Firm/Sole Practitioner June 4 July 12
September/October Funding Sources July 30 September 6
* Fraud/IRS Conference
November/December Tax Matters October 1 November 8

* Bonus Distribution

Each Issue of New Jersey CPA will have regular articles E-NEWS
covering the following areas: A bi-weekly electronic newsletter sent to
A&A Buzz more than 12,800 CPAs providing technical
updates and links to business and financial
Best PRACTICES information.
FINANCIAL PLANNING WEBSITE
The NJSCPA’s award-winning website,
Forensic Fie www.njscpa.org, gets more than 40,000 visits

each month and provides an interactive
medium of banner ads and classified

Tax Ta advertising.

INDUSTRY INSIGHTS
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